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Date: May 26th, 2022 
  
To: Kelly First, Community Development Director 
  
From: Josh Freehling, Sage Design Group 
  
RE: Lyric Monumentation and Signage Program Narrative. 
 
Kelly First: 
 
Please see below project narrative and design intent for our Lyric Monumentation and Signage Program. 
 
Lyric Signage and Monumentation Program: 

The monumentation and signage program for Lyric is intended to be a fun, whimsical expression of creativity and 
technology.  The monumentation is intended not only to brand the community, but also double as creative expression.  
The use of materials is essential to achieving the design intent.  Using a similar form will help us blend with the overall 
RidgeGate development and the use of acrylic materials will help us differentiate ourselves as a development.  This 
signage and monumentation package will help us define Lyric as a welcoming and artistic community. 

The variety of monuments and signs in Lyric shows a commitment to creativity and thoughtful expression.  Our private 
development monuments are shaped to mimic the RidgeGate community monuments.  Using the Lyric logo helps 
reinforce our brand and brings a whimsical feel as you enter lyric.  The dynamic lighting that will be integrated into the 
sign serves as an emphasis on technology and embraces the concept of the Lyric Development.  Our neighborhood 
monuments are smaller scale and use some of the same materials as the private development monument.  These 
monuments are meant to be used at specific neighborhoods inside Lyric.  The park monuments at Lyric are more 
sculptural and express the Lyric commitment to creativity.  Each monument identifies the name of the park in acrylic 
using a variety of colors.  These monuments are sure to garner attention and give a tremendous sense of imagination 
and fanciful play in each park.  As we market the development, temporary monuments and billboards are meant to be 
sales tools for non permanent use.  Using the Lyric logo and playful sayings, these will be used at key locations during 
our marketing phases.  In order to get people around the community, we will use wayfinding signage that are the same 
color and shape of the RidgeGate wayfinding signage.  Integrating the Lyric logo and colors will provide the Lyric 
branding.  In keeping with the Lyric Community, we have created a signage and monumentation package that is 
thoughtful, fun, and whimsical.   

 


